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Abstract: 

This research aims to analyze the impact of agility on improving tourism services through a case study. The research 

population consists of employees working at the Iraqi Tourism Authority in Baghdad. To this end, the dimensions of 

strategic agility (Strategic Sensitivity, Core Competencies, Clarity of Vision, And Shared Responsibility) were adopted as 

the independent variable, followed by the dependent variable (improvement of tourism services) with its dimensions of 

(reliability, responsiveness, trust and security, empathy, and tangibility). Since the research population comprises 

employees of the Iraqi Tourism Authority, the researcher randomly distributed 47 questionnaires to the population, all of 

which were returned, to measure the correlation between the independent variables and the dependent variable. One of the 

most important findings of the research is that the Iraqi Tourism Authority should develop a clear strategic plan that 

defines its objectives, vision, and values, and outlines strategies to achieve these objectives. The correlation values between 

the dimensions of strategic agility and the improvement of tourism services reached (..4.0**, ..670**, ..6.0**, 

..4.7**). The research indicates a significant effect of strategic agility on improving tourism services, as evidenced by the 

Adj R. value. This shows that the agility (β) effect of the dimensions of strategic sensitivity and shared responsibility is 

real, since increasing the effect by one unit leads to an increase in the improvement of tourism services by (.92 and 0.2), 

respectively. However, the effect of the dimensions of clarity of vision and core capabilities showed that they have no 

significant effect on improving .  
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 أثر الرشاقة الاستراتيجية في تحدين الخدمات الدياحية
 )دراسة استطلاعية لهيئة الدياحة العراقية في بغداد(

 عمخ رشيج كاظم الجليمي
 الجامعة العخاقية -والاقتراد كمية الادارة 

 الخلاصة :
اذ يتكهن مجتمع البحث من المهظفين العاممين في ىيئة الدياحة . ييجف البحث الى تحميل تأثيخ الخشاقة في تحدين الخجمات الدياحية بالتطبيق في عينة 

مدتقل )الحداسية الاستخاتيجية ،المقجرات الجهىخية ،وضهح الخؤية ،المدؤولية العخاقية في بغجاد ، ومن اجل ذلك ، تم اعتماد ابعاد الخشاقة الاستخاتيجية كمتغيخ 
اذ   ، التعاطف ، المممهسية(  المذتخكة( ومن ثم اعتماد المتغيخ التابع )تحدين الخجمات الدياحية ( بأبعاده  المتمثمة بـ) الاعتمادية ، الاستجابة ، الثقة والامان

وتم استخدادىا ( استبانة بالطخيقة العذهائية عمى المجتمع، 45يتكهن مجتمع البحث من المهظفين العاممين في ىيئة الدياحة العخاقية، لحا قام الباحث بتهزيع )
ىيئة الدياحة  انىي التي تهصل ليا البحث  ( استبانة، لقياس علاقة الارتباط بين المتغيخات المدتقمة في المتغيخ التابع . ومن اىم النتائج45بالكامل اي بهاقع )

اذ بمغت قيم الارتباط بين ابعاد الخشاقة  .العخاقية بتطهيخ خطة استخاتيجية واضحة تحجد أىجافيا ورؤيتيا وقيميا، وتحجيج استخاتيجيات لتحقيق ىحه الأىجاف
ويذيخ البحث الى وجهد تأثيخ معنهي بين الخشاقة **( 7.5..**,6.0..**, 650..**,7.0..الاستخاتيجية وتحدين الخجمات الدياحية ما قيمتو)

(  لبعجي  )الحداسية الاستخاتيجية، المدؤولية βوتذيخ الى ان تأثيخ الخشاقة )( .Adj Rالاستخاتيجية معاً في تحدين الخجمات الدياحية, إذ  يتبين من قيمة) 
%( عمى التهالي اما .0% , 2.الهحجة الهاحجة سيؤدي الى زيادة تحدين الخجمات الدياحية بمقجار ) المذتخكة(, ىه تأثيخ حقيقي حيث ان زيادة التأثيخ بمقجار 

 تأثيخ بعج )وضهح الخؤية ،المقجرات الجهىخية( فقج أظيخت النتائج انو ليس لو تأثيخ يحكخ في تحدين الخجمات الدياحية.
.(،ىيئة الدياحة المؤسديحية ،جهدة الخجمات ، الاداء : الخشاقة الاستخاتيجية ، الخجمات الديا الكلمات المفتاحية  
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1. Introduction

The tourism sector is currently undergoing rapid 

transformations due to successive technological 

advancements, evolving tourist preferences, and 

intensifying competition among tourism establishments 

both locally and globally. These changes have created 

significant challenges, requiring tourism organizations to 

adopt modern management approaches that enable them 

to adapt quickly to their changing environment and 

effectively respond to evolving customer demands. In 

this context, the concept of strategic agility has emerged 

as a contemporary management approach that contributes 

to enhancing organizations' ability to anticipate 

environmental changes, make flexible strategic decisions, 

and efficiently capitalize on available opportunities. 

Strategic agility is defined as an organization's ability to 

redirect its strategies and resources quickly and 

effectively in line with internal and external changes, 

thereby achieving a sustainable competitive advantage. 

In the tourism sector, this agility is of paramount 

importance given that tourism services rely on quality, 

innovation, responsiveness, and the tourist experience—

elements directly impacted by an organization's capacity 

for continuous adaptation and renewal. Hence the 

importance of studying the impact of strategic agility on 

improving tourism services. Strategic agility practices are 

expected to contribute to raising the quality of services 

provided, improving tourist satisfaction, enhancing 

organizational performance efficiency, and supporting 

the competitiveness of tourism establishments. 

Therefore, this study aims to highlight the role of 

strategic agility and its dimensions in improving tourism 

services, and to demonstrate its contribution to achieving 

excellence and sustainability in this vital sector. 

Research Methodology 

 The Research Problem 

The tourism business environment is characterized by 

continuous changes and intense competition. This 

compels the Baghdad Tourism Authority to strive for 

ongoing improvement in its services to adapt to these 

changes and secure a prominent position in tourism.  

 

This situation prompted the researcher to ask the 

following questions: 

The main problem facing the services provided by the 

Iraqi Tourism Authority in Baghdad is as follows: 

How does strategic agility contribute to improving 

tourism services? This leads to the following sub-

questions: 

0-What is the current state of strategic agility within the 

Iraqi Tourism Authority in Baghdad? 

.- What is the level of services provided by the Iraqi 

Tourism Authority in Baghdad? 

0- Is there a relationship between strategic agility and the 

tourism services provided by the Iraqi Tourism Authority 

in Baghdad? 

7- Does strategic agility have an impact on improving the 

tourism services provided by the Iraqi Tourism Authority 

in Baghdad? 

 hcr psormr  e prtropmI The importance of this 

research topic can be summarized in the following 

points: 

0- Highlighting the concept of strategic agility as a 

modern concept in business management and economic 

organizations, particularly those in the tourism sector. 

.- Presenting the advantages and mechanisms of strategic 

agility within the Iraqi Tourism Authority in Baghdad. 

0- Demonstrating the importance of environmental 

awareness in implementing strategic agility to develop 

and improve the services of tourism organizations.. 

 Research Objectives 

0-Strategic agility is a modern issue and a current 

concern, particularly in tourism awareness in Iraq, which 

piqued our scientific curiosity to research it. 

.-To determine the extent to which strategic agility is 

understood and adopted by the Iraqi Tourism Authority 

in Baghdad. 

0-To improve public services within the Iraqi Tourism 

Authority 

 The Hypothetical Research Plan 

The hypothetical plan aims to clarify the logical 

relationships between the two main research variables 

and their respective sub-dimensions. The dimensions 

were chosen as follows: 
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Figure (1) : Hypothetical . 

 

 Research Hypotheses 

Main Hypothesis 

(There is a statistically significant effect of improving 

tourism services on strategic agility). Five sub-

hypotheses stem from the main hypothesis, as follows: 

0- There is a statistically significant effect of the 

dependability dimension on strategic agility. 

.- There is a statistically significant effect of the 

responsiveness dimension on strategic agility. 

0- There is a statistically significant effect of the trust 

and security dimension on strategic agility. 

7- There is a statistically significant effect of the empathy 

dimension on strategic agility. 

4- There is a statistically significant effect of the tangible 

dimension on strategic agility. 

 Research Population and Sample 

Before selecting the research sample, we defined the 

study population, which is the total number of 

individuals the researcher aims to study to achieve the 

study's results. This population represents the entirety or 

the largest group within the target population, and the 

study's results are generalized to all its members. The 

research population consisted of employees working at 

the Iraqi Tourism Authority. Therefore, the researcher 

randomly distributed (47) questionnaires to the 

population, and all (47) questionnaires were returned. 

Seventh: Research Scope 

o Time Scope: This research was conducted over two 

months in ...7. 

o Geographical Scope: The research was conducted at 

the Iraqi Tourism Authority in Baghdad. 

Eighth: Research Tools 

o Theoretical References 

These included Arabic and foreign books, university 

theses and dissertations, and internet resources. 

o Questionnaire 

This was the data collection tool. It was designed based 

on the theoretical framework, and the research used a 

five-point Likert scale for weighting. (47) questionnaires 

were distributed and used in the practical component. 

o Statistical Methods 

The research relied on a set of statistical methods to 

analyze the data related to the research topic, specifically 
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to assess the research hypotheses using the SPSS 

statistical system, as follows: 

- Arithmetic mean 

- Standard deviation 

- Coefficient of variation 

- Simple linear regression analysis 

 Previous Studies 

Some previous studies related to both strategic agility 

and improving tourism services are shown in . 

Some previous studies on both strategic agility and 

improving tourism services.. 

Researcher's Name, Study Title, Main Objectives, Main 

Conclusions. 

0 -Amin and Eid's Study (...0) 

Identifying the relationship between organizational 

agility and concurrent engineering. Identifying the 

requirements for achieving organizational agility in 

Egyptian universities using the concurrent engineering 

approach from the perspective of some university 

leaders. 

The study aimed to conduct semi-structured personal 

interviews with some university leaders at Damanhur and 

Fayoum Universities. The study used the descriptive 

method and concluded that the most prominent 

requirements for achieving organizational agility in 

Egyptian universities, considering the concurrent 

engineering approach, are preparation and readiness, 

design, and post-design. 

.- Al-Faqih's Study (....) 

This study selected the following dimensions of strategic 

agility: strategic sensitivity, core capabilities, clarity of 

vision, shared responsibility, speed of response, and 

strategic goal selection. 

The Role of Strategic Agility in Achieving Competitive 

Advantage for Yemeni Universities 

This study aimed to determine its role in achieving 

competitive advantage for Yemeni universities. The 

study used the descriptive analytical method of 

theoretical literature and previous studies and concluded 

that strategic agility, with its dimensions, plays a role in 

Igniting the spark of change within higher education 

institutions, thereby improving their responsiveness and 

adaptation to modern developments, to achieve a 

competitive advantage. 

0 -Abdullah's study (....) aimed to determine the 

degree to which university leaders at New Valley 

University practice lean management. The study 

employed a descriptive-analytical approach and utilized a 

questionnaire administered to a sample of 0.4 faculty 

members. Among the most important findings of the 

study was that the degree to which university leaders 

practice lean management was moderate, with 

statistically significant differences attributable to the type 

of college, favoring those in theoretical colleges. 

7-Study (....) by Rakhmatova & Daliyeva, 

"Developing Tourism Services," aimed to review the 

types of services in the tourism sector and their benefits 

for developing the tourism industry. The study 

emphasizes that providing tourist meals at various 

accommodation establishments contributes to meeting 

tourists' expectations. Hotels also play a significant role 

in transferring the tourist experience by offering the best 

services and amenities. 

4-Study (....) by Messani, "The Impact of E-Promotion 

on the Development of Hotel Services - A Field Study of 

an Algerian Hotel Group," aimed to determine the impact 

of e-promotion on the development of hotel services in 

an Algerian hotel group. This was based on two main 

variables: e-promotion as the independent variable and 

the development of hotel services as the dependent 

variable, measured through market penetration and 

market development strategies. The study concluded that 

e-promotion has an impact on the development of hotel 

services in the hotel group studied. It also revealed that 

all dimensions of e-promotion have an impact on the 

development of hotel services, except for email. 

6- Study (...0) by Haid & Albrecht, "Developing 

Sustainable Tourism Products: Applying Product Design 

Concepts (A Study of Sustainable Tourism Products in 

Tourist Meals)," aimed to establish a framework for 

sustainable tourism products. By adapting the current 

sustainability design framework and analyzing the 

characteristics and themes of sustainable tourism 

products, I concluded that applying current sustainable 

product design concepts to destination contexts and their 

applicability to sustainable tourism products is beneficial 

for practitioners in providing support. Introduction 

Strategic agility is a crucial and significant topic. It is one 

of the means to confront the changes and risks faced by 

tourism organizations, especially tourism authorities. 

Strategic agility means the ability to survive and thrive in 

a constantly changing competitive environment by 

reacting quickly to evolving markets and producing new 

and unexpected services or products. It also involves the 

ability to efficiently adapt operational processes and 

respond to uncertain and changing market conditions. 

Organizations that utilize strategic agility possess the 

necessary skills to navigate these challenges. The concept 

of agility first emerged in a survey conducted by the 

Lacocca Institute at The Hague University in the United 

States in 0990. This study focused on capacity-based 

production and the flexibility required to meet rapidly 

changing market needs. 

 The Concept of Strategic Agility.  

In Arabic, the word "agility )رشاقة( "comes from the verb 

 meaning "to be graceful, agile, or ,(rashaqa"رشق" )

graceful." In classical Arabic, it is said of a boy or girl 

who is graceful and agile( "رشيق" ,rashiq) and "رشيقة"  

(rashiqa), meaning "to be graceful and agile." A 
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"graceful" camel is described as light and swift. (Ibn 

Manzur) (0990, p. 004). 

The Oxford Dictionary defines agility as the ability to 

move quickly and easily and means intelligent movement 

and the ability to think quickly and intelligently (Audran, 

..0., p. .0). In the context of business organizations, it 

means responding to changes in the business 

environment and exploiting those changes to adapt and 

reshape them rapidly (Al-Anbari, ..04: 4). 

In technical terms, Al-Quraishi (..04: pp. 01-09) defines 

strategic agility as a strategy and a concept that can be 

expressed as responding to activities accompanied by 

rapid and flexible thinking. Agile organizations are not 

only those that possess the ability to adapt to 

environmental changes, but also those that innovate and 

capitalize on the opportunities that accompany these 

changes. Similarly, Amin and Eid (...0) state that 

strategic agility for universities is their ability to identify 

and respond to opportunities and threats to modify or 

restructure their strategies accurately, quickly, and 

flexibly. Dynamically adapting to its operating 

environment and remaining competitive through new 

research and services, strategic agility refers to an 

organization's ability to anticipate, act upon, and 

proactively respond to internal weaknesses or external 

opportunities and threats affecting the organization. In 

other words, strategic agility refers to an organization's 

tendency to respond quickly and immediately to adjust its 

strategy and address issues affecting it (Nkuda, ..04:7). 

It has also been defined as the ability to capitalize on 

opportunities and avoid risks with speed and assurance 

(Kotter, ..07:7). Strategic agility is viewed as the ability 

to adapt continuously and adequately in a timely manner 

to the strategic direction of core business operations in 

relation to changing circumstances. This may include 

creating new products and services or developing new 

business models and innovative ways to create value for 

the organization (Murungi, ..04:.). The concept of 

strategic agility has recently been introduced as a new 

model for dealing with environmental pressures, 

competitive factors, and responding to diverse customer 

needs. Therefore, agility is one of the most important 

elements that help contemporary organizations survive in 

today's unstable and turbulent business environment, and 

it includes five components. Strategic agility (Tooranloo 

& Saghafi, ..09:7) encompasses responsiveness, 

capability, flexibility, speed, and market understanding. 

It involves addressing changes in customer demand, new 

product development requirements, changes in the 

product mix, competitor operations, product pricing, 

market expansion, supplier and business partner 

selection, and technology adoption and deployment. 

(Kurniawan, et al., ....: 4, 9). Ravichandran (..01:.) 

indicated that strategic agility enables organizations to 

adapt to the changing environmental conditions imposed 

by the environment, allowing them to survive, grow, and 

compete effectively. It enables them to respond flexibly 

to this dynamic environment. Strategic agility is about 

shifting the focus towards transformation and renewal. It 

mediates between an organization's absorptive capacity 

and its performance in making quick decisions, 

capitalizing on opportunities, and improving performance 

in the business environment (Ogunleye et al., ...0: .4). 

  The Importance of Strategic Agility 

The importance of strategic agility can be highlighted as 

follows: (Santalam, ...9: 06), (Doz & Kosonen, ...1: 

046). 

0) Strategic agility is key to success in a dynamic work 

environment because it enables organizations to control 

and adapt to sudden changes. 

.) It emphasizes a shared understanding between 

strategies and their implementation. 

0) It enables organizations to capitalize on opportunities 

in a volatile market. This does not mean the absence of 

strategy, but rather that it serves as an alternative to 

strategic planning. 

7) Agility emphasizes strategic thinking and a clear 

vision. 

 Objectives of Strategic Agility 

Al-Mahasneh (..04: 04), Al-Dhamour (..04: 04), and 

Elaleye et al. (...0: .91) indicated that the objectives of 

strategic agility for the Baghdad Tourism Authority 

include: 

0) Supporting the excellence of institutions, ensuring 

their survival and sustainability, and enabling them to 

achieve a sustainable advantage. .) To foster a shared 

vision among managers within the organization. 

0) To support the ability to mobilize and allocate 

resources towards new strategic opportunities with 

maximum liquidity. 

7) To define strategic foundations and directions, 

formulate the tourism authority's mission and vision, and 

set strategic objectives and establish the necessary 

framework. 

4) To enable the tourism authority to execute a series of 

defined tasks successfully and responsively within an 

open system that manages opportunities and risks. 

 Dimensions of Strategic Agility in the Tourism 

Authority 

Strategic agility has a set of dimensions mentioned in 

some literature, which the researcher adopts due to their 

suitability to the nature and objectives of the tourism 

authority. These dimensions were also the most 

frequently used by researchers in their previous studies 

(Haniyeh, ..06, pp. 07-09) and are considered by the 

researcher to be the most appropriate for the subject of 

the current study. They are: (Strategic Sensitivity, Core 

Capabilities, Clarity of Vision, and Shared 

Responsibility). Each dimension can be explained as 

follows: 
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0) Strategic Sensitivity 

This means openness, insight, and awareness of a large 

amount of information through maintaining relationships 

with a diverse group of individuals and institutions (Doz 

& Kosone, ..01: 0..). Strategic sensitivity is the 

awareness of the organization's strategic direction and its 

understanding of how it can achieve its vision, mission, 

and objectives (Alsharah, ....: 0.). Strategic sensitivity 

is interpreted as a unity of perception and an increased 

awareness of the organization's attention to detail. The 

organization can identify, sensitively update, and adapt to 

current market opportunities and threats. This type of the 

ability to move from a forward-looking strategy to an 

insightful, strategic sensitivity that can be based on 

circumstances rather than potential expectations (Seyadi 

& Elali, ...0: 01). .) Core Capabilities 

To respond to environmental changes surrounding the 

university, it must consider its internal capabilities. That 

is, it must identify its internal strengths and weaknesses 

to diagnose its strategic capabilities. Core capabilities can 

be defined as: 

The accumulated organizational learning and experience 

within the university, resulting from the knowledge and 

skills required to accomplish tasks and leading to genuine 

professionalism in its internal activities. It refers to 

"institutional-level renewal that enables it to reconfigure 

processes, systems, and resources." More precisely, it is 

the university's ability to integrate, build, and reconstitute 

internal and external competencies to quickly address 

changing environments (Kohtamaki & Farmar, ..04, p. 

.). Core capabilities consist of two main sources: 

Organizational Learning: This refers to the acquisition of 

new knowledge, skills, and abilities. Human Capital: 

This refers to the experience, knowledge, skills, and 

abilities possessed by faculty and staff and used in the 

production process. Through training, development, and 

an incentive system (Mohammed, ..00, p. 70.). 

0) Clarity of Vision: Vision is a fundamental step in the 

strategic planning process and precedes the mission of 

the organization. Organizations cannot achieve 

significant creative accomplishments in the business field 

without a clearly defined vision, along with strong 

leadership in operations, decision-making, and the 

formulation and implementation of exceptional strategies 

to develop this vision (Al-Faqih, ....: pp. 010-01.). 

Having a vision for the tourism authority does not 

necessarily mean it is agile, but its clarity, commitment, 

and focus on achieving it contribute to making the 

university more agile, provided the vision is realistic. 

Strategic agility is considered an entry point for 

achieving organizational creativity in the faculties of 

Damanhour University, according to some university 

leaders. A clearly defined vision is crucial for 

organizational success, as it provides leaders and 

employees with the goal for continuous teamwork 

(Omar, ....: p. 6.). Clarity of vision is initially defined 

as a future perspective for management and employees 

that contributes to determining the desired future state of 

the organization. It is the source of employees' loyalty 

and belonging. A clear vision includes... It usually has 

deeper meanings, as it expresses a stance, style, way of 

thinking, or research in a more comprehensive manner, 

considering all possibilities, defining the goals that this 

vision aims to achieve, identifying the organization's 

culture of values, beliefs, and traditions, and choosing the 

appropriate strategy that will support the organization's 

situation and how to implement it in practice (Abu 

Jabara, ....: 06). 

7) Shared Responsibility: This means that responsibility 

is often shared between two or more actors contributing 

to the formation of results and outputs separately, rather 

than relying on cumulative and collective results. It arises 

from the constructive collaboration of joint work, 

meaning that this term stems from cooperative 

responsibility within and outside the tourism organization 

Section Three 

The Dependent Variable: Quality of Tourism Services 

Provision 

A service is any action or activity performed by a person 

or organization to assist another person or meet their 

needs. Tourism services are a diverse set of services and 

products offered by tourism and travel agencies to clients 

and visitors. Among the most important of these services 

are hotel reservations, transportation bookings, organized 

tour packages, tour guide services, tour organization, 

entertainment services, and tourist insurance services. 

- The Concept of Service and Tourism Services 

Service: The American Association affirmed that a 

service is an activity or benefit offered for sale or 

associated with a specific commodity (Alian, ...9: .91). 

It was also defined (Madi) as "a series or activity of an 

unusual and intangible nature" (Madi, ....: 0.). 

Tourism services are also defined as intangible activities 

aimed at satisfying wants and needs when marketed to 

the end consumer in exchange for a sum of money. 

(Tajine, ...0: 990) It is also defined by (Zagz) as a 

combination of material and moral elements, which are 

concerned with providing the basic components of the 

tourism offering in order to satisfy the needs and desires 

of the consumer in the tourism field with the contribution 

of a group of elements: transportation, food, cultural 

activities, security (Zagz, ...0: 46). It is also defined as 

the sum of intangible operations and activities that can be 

offered separately and provide satisfaction to the desires 

and needs of the tourist, as the tourist who consumes the 

service may have temporary possession or temporary use 

but without owning it, such as a room in a hotel, car 

rental, a tourist trip. (Bukhari, ..04: 000) (Sukkar) 

defined tourism services as "a set of activities and 

services that provide tourists with comfort and 
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convenience in purchasing and consuming tourism 

services and goods during their travel or stay in tourist 

facilities away from their original place of residence" 

(Sukkar, 0999: p. 09). 

 (Ayman) explained that tourism services are a 

combination of tangible and intangible elements that 

focus on providing the essential components of the 

tourism offering in order to satisfy the needs and desires 

of the guest in the tourism field, with the contribution of 

a set of elements such as accommodation, transportation, 

food, and others (Ayman, ...9: 1.). 

 Factors for the Success of Tourism Services. 

The success of tourism services depends on the extent to 

which the tourism service is distinguished from other 

competing tourism services, as well as the nature of these 

services. The easier they are to provide, the more 

attractive they are to tourists. The clarity of the tourism 

service, its high quality, and its reasonable prices also 

play an important role in tourism demand. Some of the 

most important factors can be listed below: (Amish, 

..04: 6.-60(0.) 

0) Planning: Planning should focus on essential tourist 

services. Each tourist destination has its own unique 

features that attract tourists. Therefore, planning is 

necessary for the tourist services to be provided 

according to the nature of the tourist area, considering the 

needs, desires, and expectations of tourists. The planning 

process includes ensuring the availability of essential 

services such as postal services, gas stations, and 

promotional campaigns, etc. 

.) Coordination: This process requires a precise 

understanding of the obstacles and problems faced by 

individuals and institutions providing tourist services. 

For optimal coordination, each institution must clearly 

understand the needs and expectations of tourists. 

0) Training: This refers to preparing training programs 

for personnel in the field of tourist services, starting from 

the most basic levels to the highest. It also includes 

raising awareness among individuals and educating them 

about the principles of hospitality. 

7) Evaluation: After implementing various programs and 

policies, they must be reviewed and evaluated 

continuously and periodically to ensure they achieve 

their objectives and to identify any new developments 

that may negatively or positively affect the effectiveness 

of these programs. This means making them flexible. 

According to the requirements of the tourism market. 

- Dimensions of Improving Tourism Services 

Books and studies have differed in defining the number 

of dimensions that determine service quality. Some have 

identified ten dimensions, including (reliability, 

responsiveness, empathy, safety, tangibility, adequacy, 

accessibility, credibility, communication, and courtesy). 

Others have identified fewer dimensions. However, the 

dimensions that have garnered the greatest consensus 

among books and researchers, and which are considered 

essential for evaluating service quality in the banking 

sector, are (tangibility, responsiveness, reliability, safety, 

and empathy). These dimensions will be adopted in 

practice based on the current research direction. (Al-

Dihawi, ..00, p. 6.). (Al-Harma, ..00, p. 0..). 

0- Responsiveness: This refers to the readiness to 

respond quickly, at any time and in any place, to 

customer requests. (Mazyu, ..0., pp. .46-.41) It means 

the extent to which the tourism organization is prepared 

and willing to aid travelers, answer their inquiries, and 

quickly deliver the service they need. 0. Assistance in 

resolving specific passenger problems, if any (Al-Zamil 

et al., ..0.: 007). 

.. Reliability: This refers to the ability of Iraqi Airways 

to provide reliable air services for passengers, adherence 

to schedules, and fulfillment of the organization's stated 

objectives with high-quality performance. It also includes 

the organization's capacity to deliver these services 

within the specified periods (Al-Janabi, ..04: .01). 

0. Trust and Security: Protection from theft and assault 

through the installation of surveillance cameras, the 

provision of security personnel, and the establishment of 

emergency response and inspection points to address 

incidents and take necessary measures to resolve them 

(Yahyaoui & Bou Hadid, ..04: .4.). 

7. Empathy: This refers to service providers' politeness, 

good conduct, understanding of passengers' needs and 

desires, and treating them kindly (Mizyan, ..0.: 74). 

4. Tangibility: Abukhalife & MatSom (..0.: 01) added 

that tangible aspects are not limited to... The physical 

evidence available in hotel rooms demonstrates a 

commitment to quality standards; indeed, the current 

hotel services market demands the provision of upscale 

restaurants and lounges. 

lIopomsrpetsemt  e sIr prtropmI tocrC(1 )elbaT e 

rTcnTG GTeTepepdc eTGtTceleT 

coCr .6 64.. 

ercererr 07 04.. 

sIr s soC 7. 0.... 

sIr ohr prrrsese r erpmrrsohr 

..-0.  09 74.4 

00-7.  04 04.4 
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70-4.  6 04.. 

sIr s soC 7. 0.... 

omomrcem omIermrcrrs prrrsese r erpmrrsohr 

eprropos pP 4 0..4 

merC co 4 04.4 

somIrC pat .0 44.4 

sotsrpat 4 0..4 

sIr s soC 7. 0.... 

eropt  e trpmemr prrrsese r erpmrrsohr 

0-0.  .. 4... 

00-..  00 0..4 

.0-0.  4 0..4 

00 Propt orm  mrp  . 4.. 

sIr s soC 7. 0.... 

nrrmeoCeaose r prrrsese r erpmrrsohr 

omm nrserh 1 .... 

snterrtt nmceretspose r 00 0..4 

serormeoC orm aorderh tmerrmrt 0 ..4 

nrrrpoC nmceretspose r 4 0..4 

rsIrp 00 0..4 

sIr s soC 7. 0.... 

Table 0 shows that males constituted a larger percentage than females (642), while females constituted (042). This 

indicates that the percentage of males is higher than that of females in the Iraqi Tourism Authority's research population. 

Regarding educational qualifications, the largest percentage (44.42) held a bachelor's degree. In terms of age, the largest 

group was ..-0. years old (74.42). Those with a specialization in Business Administration or other fields comprised 

approximately 0..42. Finally, those with 0-0. years of service constituted approximately 4...2. 

- Testing for Multicollinearity. Interference occurs when two independent variables (factors) are closely correlated, 

meaning they measure the same phenomenon. When interference occurs, one of the variables or factors must be 

removed to avoid problems in the analysis. Table . shows the Variance Inflation Factors (VIF) for all the dimensions 

were less than (4), indicating no multicollinearity issue among the variable's dimensions. Furthermore, the tolerance 

coefficient values for all dimensions exceeded (..0.), further demonstrating the absence of multicollinearity problems. 

Based on these results, it can be concluded that there is no multicollinearity issue among the dimensions of the 

strategic agility variable. This suggests that the various factors included in the model are not increasingly correlated 

with each other, thus reinforcing the validity and reliability of the results obtained. 

elbaT (2)iIr cnCse-CerropesP  e sIr mecrrte rt  e tsposrhem oheCesP  

 

yeGleTept lepapes Tolerance VIF 

nprosrp sIor ..0.   rtt sIor 4  

nsposrhem trrtesemesP ..76 ..046 

l pr moroaeCesert ...0. 7.0.9 

lCrop mete r ....1 7.1.9 

tIoprm prtr rteaeCesP ..000 0...0 

- Validity of the Study Measurement Instrument 

0- Primary Face Validity and Content Validity of the Instrument (Questionnaire) 

A scale or instrument refers to the extent to which it measures the variables for which it was designed. The questionnaire 

was presented to a group of four (7) experts with diverse experience and specializations, as detailed in Appendix (0). Their 

opinions were sought regarding the clarity, coherence, and suitability of the questionnaire questions for measuring the 

required variables. Based on the experts' feedback, the researcher made modifications and rephrased some statements that 

the experts deemed needed rewording to be clearer. 
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- Reliability 

The concept of reliability refers to the ability of a scale or instrument to produce relatively similar results when reapplied to 

a similar group of individuals or conditions after a specific period. Cronbach's alpha coefficient is used to estimate this 

reliability, and its value should be greater than or equal to ..4. to be considered acceptable. Table (0) shows that all 

extracted Cronbach's alpha values exceed the established norm, indicating good reliability. Therefore, it can be concluded 

that the measures used in the study exhibit good reliability and can thus be reliably used for data collection and analysis. 

elbaT)3) trtnCst  e lp raomIat nCrIo m reeemerrs  

ytlaT tGdcbltpey laepl tdTccptpTce 

nsposrhem trrtesemesP ..9.7 

l pr moroaeCesert ..104 

lCrop mete r ..174 

tIoprm prtr rteaeCesP ..141 

tsposrhem oheCesP ..190 

trCeoaeCesP ..464 

trtr rtr ..49. 

ipnts orm trmnpesP ..169 

rcrosIP ..440 

sorheaeCesP ..171 

hcrp merh s npetc trpmemrt ..411 

Internal Consistency of the Scale (Split-Half Test) The researcher used the split-half test to ensure the reliability of the 

scale. Using this method, the Spearman-Brown coefficient for the questionnaire was found to be (..16.), while the split-

half coefficient using the Guttman coefficient was (..104). This indicates that the scale has good reliability and can be used 

at different times and under varying conditions, thus making it highly dependable for research purposes. 

elbaT (4)  toCe nrCes irts  

Cronbach's Alpha Part 0 Value ..971 

N of Items .. 
a
 

Part . Value ..114 

N of Items .0 
b
 

Total N of Items 70 

Correlation Between Forms ..447 

Spearman-Brown Coefficient Equal Length ..16. 

Unequal Length ..16. 

Guttman Split-Half Coefficient ..104 

  

 

- The second requirement: Describing and identifying the research variables. In this section, we aim to understand the 

research variables by studying each variable individually. This is achieved through data analysis and systematic 

presentation that helps interpret the relationships between the various dimensions and variables under study. By using 

measures of central tendency and dispersion, we can identify the most influential research variables that play a 

significant role in the phenomena we seek to study. Consequently, we can define the main dimensions of each variable 

and analyze their interaction with one another, thus guiding the research towards a deeper and more comprehensive 

understanding of the studied variables. The level of response to the opinions of the sample surveyed was assessed using 

a five-point Likert scale, based on the sample's answers to the questionnaire questions. The range of responses was 

calculated to determine the class length for each of the five weighting points, and the results are as follows: 
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= lCott CrrhsI 
porhr 

mosrh pert  e rncarp 

The range is the difference between the smallest value and the largest value (largest value - smallest value). torhr = 4 – 0  =

7 

= lCott CrrhsI 
7 

..1. = 
4 

Table (5) shows the results of measuring the range of the arithmetic mean of the respondents’ answers. 

eeprmse r orm  rmrC  e trtr rtr 

 

 The results of the study  

participants' responses to the variables addressed in the questionnaire, based on an analysis of those responses related to the 

variables, are as follows: 

 Description and Diagnosis of Strategic Agility 

This variable was measured through the four sub-dimensions of strategic agility. Therefore, the responses to the items in 

these sub-dimensions reflect the trends of the research sample and the extent to which they are diagnosed within the Iraqi 

Tourism Authority as the research population. Table (6) illustrates this.: 

elba   e(6): tsposrhem oheCesP trtnCst  e mrtmpeaerh orm meohr terh  

e elGleGlep tdceTce epnnaT nTiplepdc tdTccptpTce dc 

ilGplepdc 

eGTcn 

0 iIr i npetc nnsI pesPat corohrcrrs Iot o ensnpr 

mete r prhopmerh tIos es trrdt s  omIermr.  

0.444 0,... .6.71 h ohprr 

. ermete rt tesIer sIr s npetc onsI pesP opr comr er 

m CCoa pose r tesI omceretsposemr Cromrpt.  

0.744 ..914 .1.7. h ohprr 

0 n cr r trpt opr mrCrhosrm s  mrort orm Iromt  e 

omomrcem mrropscrrst.  

0.444 ..190 .0.60 h ohprr 

7 iIr nnsI pesPat corohrcrrs omentst est tsposrhert s  

oCehr tesI rrmep rcrrsoC mIorhrt.  

0.4.4 ..96. .4..4 h ohprr 

4 iIr onsI pesPat corohrcrrs r ttrttrt sIr trrrm s  

mrsrms mIorhrt  mmnpperh er m crrserh s npetc sprrmt.  

0.1.4 ..177 ....6 h ohprr 

rmrpoCC tsposrhem trrtesemesP 0.644 ..4.7 09.40  

6 iIr nnsI pesPat corohrcrrs Iot tneeemerrs Incor 

prt npmrt s  eomeCesosr  rrpose rt.  

0,4.. 0..01 .9.64 h ohprr 

4 iIr nnsI pesPat corohrcrrs prCert  r prhnCop rp hpoct 

s  spoer orm mrmrC r rcrC Prrt s  ompnepr sIr rrmrttopP 

tdeCCt.  

0,1.. ..140 ...76 h ohprr 

1 iIrpr et or ermrrsemr orm prtopmt tPtsrc er sIr s npetc 

onsI pesP.  

0.4.4 ..900 .4..6 h ohprr 

9 iIr i npetc nnsI pesP rp memrt or reermsemr rCrmsp rem 

tPtsrc e p  eeemeoC t pd pnCrt orm rp mrmnprt.  

0,4.. ..110 .0.16 h ohprr 

0. iIr hi erepotspnmsnpr rroaCrt nt s  m rr tesI sIr porem 

m crrsese r er sIr s npetc anterrtt rrmep rcrrs.  

0,1.. ..900 .0.99 h ohprr 

eTpepeTn liTGleT sTpepey ecysTG ytlaT 

0 0.1 .. % 06 % krpP trod h tsp rhCP metohprr 

0.10 ..6 06.. % 4. % trod h metohprr 

..60 0.7 4...2 61 % cemmCr rrnspoC 

0.70 7.. 61.. % 17 % h  m h ohprr 

7..0 4 17.. % 0.. % mrpP h  m h tsp rhCP ohprr 
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i soC oesrp sIr rttrrseoC moroaeCesert 0.4.4 ..400 09..4  

00 iIr nnsI pesPat corohrcrrs prmroCt  rr psnresert orm 

mIoCCrrhrt er o secrCP corrrp.  

0.4.4 ..96. .4.41 h ohprr 

0. iIr nnsI pesPat corohrcrrs et ecrCrcrrserh or 

rermnsemr rCor s  crrs sIr rrrmt  e rcrC Prrt orm sIr 

C moC m ccnresP.  

0.04. 0..99 0..1. rrnspoC 

00 iIr nnsI pesPat corohrcrrs erm Cmrt oCC mrropscrrst er 

sIr tsposrhem rCorrerh rp mrtt.  

0.1.4 ..9.0 .0.6. h ohprr 

07 nsposrhem rCorrerh ree pst IrCr er orsemeroserh ensnpr 

r tteaeCesert sIos teCC oeerms sIr rrpe pcormr  e sIr 

s npetc onsI pesP.  

0.0.4 0..40 0.... rrnspoC 

04 iIr nnsI pesPat corohrcrrs m pprmst est rpp pt 

rrpe memoCCP er CehIs  e sIr rmoCnose r prtnCst.  

0.64. 0..40 .1.1. h ohprr  

 i soC oesrp mCopesP  e mete r 0.444 ..100 .0.0.  

06  romrpt opr rp Ieaesrm ep c mrCrhoserh onsI pesP orm 

coderh mrmete rt tesIer sIr tm rr  e t pd.  

0,6.. ..140 .7... h ohprr 

04 iIr  phoreaose rat corohrcrrs Iot o CromrptIer tsPCr 

sIos rrm npohrt sroct pd oc rh rcrC Prrt.  

0.644 ..494 .0.69 h ohprr 

01 iIr onsI pesPat corohrcrrs Iot mCrop  rrposerh pnCrt 

e p oCC est mrropscrrst orm memete rt.  

0.4.4 ..914 .6.79 h ohprr 

09 iIr onsI pesPat corohrcrrs rp memrt o crmIoretc e p 

ommrtterh ere pcose r sIos et  e ersrprts s  a sI trpmemr 

prmererrst orm rcrC Prrt.  

0.444 ..1.. .0... h ohprr 

.. iIr nnsI pesPat corohrcrrs rrm npohrt sIr rpermerCr 

 e tIoprm prtr rteaeCesP, orm sIos rmrpP rr et 

prtr rteaCr e p sIr eeroC prtnCst  e sIr t pd.  

0.644 ..904 .7.97 h ohprr  

 i soC oesrp tIoprm prtr rteaeCesP 0.69. ..40. 09.10  

 

i soC e p sIr mopeoaCr 

0.660 ..647 04.14  

We note from the results shown in Table (6) that this 

variable was measured through four sub-dimensions, and 

the overall weighted arithmetic mean for strategic agility 

reached (0.660), which is greater than the hypothetical 

mean of (0), with a standard deviation of (..647) and a 

coefficient of variation of (04.14). Strategic agility in the 

Iraqi Tourism Authority came at a high level according 

to their response to the questionnaire items. To answer 

the four sub-dimensions, the following steps were taken: 

0. The first dimension was measured using items (0-4). 

The weighted arithmetic mean for the strategic sensitivity 

dimension was (0.644), which is greater than the 

hypothetical mean of (0), with a standard deviation of 

(..4.7). The coefficient of variation was (09.40). 

.. The second dimension was measured using items (6-

0.). The weighted arithmetic mean for the core 

competencies dimension was (0.4.4), which is greater 

than the hypothetical mean of (0), with a standard 

deviation of (..400). The coefficient of variation was 

(09..4). 

0. The third dimension was measured using items (00-

04). The weighted arithmetic mean for the clarity of 

vision dimension was (0.444), which is greater than the 

hypothetical mean of (0), with a standard deviation of 

(..100). The coefficient of variation was (.0.0.). 

7. The dimension was measured Fourth, through items 

(06-..), the weighted arithmetic mean for the shared 

responsibility dimension reached (0.69.), which is 

greater than the hypothetical mean of (0) with a standard 

deviation of (..40.). The coefficient of variation reached 

a value of (09.10). 

- Description and Diagnosis of Tourism Service 

Improvement We observe from the results shown in 

Table (4) that this variable was measured through the 

five sub-dimensions. The overall weighted arithmetic 

mean for tourism service improvement reached 

(0.467), which is greater than the hypothetical mean 

of (0) with a standard deviation of (..404). This 

indicates that the improvement of tourism services in 

the Iraqi Tourism Authority was at a high level, 
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according to their responses to the questionnaire 

items. To answer the sub-dimensions, the following 

steps were taken: 

0- The first dimension was measured using items (0-4). 

The weighted arithmetic mean for the reliability 

dimension was (0.47.), which is greater than the 

hypothetical mean of (0), with a standard deviation of 

(..144). The coefficient of variation was (.7.41). 

.- The second dimension was measured using items (6-

9). The weighted arithmetic mean for the responsiveness 

dimension was (0.409), which is greater than the 

hypothetical mean of (0), with a standard deviation of 

(..901). The coefficient of variation was (.6.64). 

0- The third dimension was measured using items (0.-

00). The weighted arithmetic mean for the trust and 

security dimension was (0.477), which is greater than the 

hypothetical mean of (0), with a standard deviation of 

(..109). The coefficient of variation was (.0.19). 

7. The fourth dimension was measured through items 

(07-01). The weighted arithmetic mean for the empathy 

dimension was (0.94.), which is greater than the 

hypothetical mean of (0) with a standard deviation of 

(..7.9). The coefficient of variation was (0..1.). 

4. The fifth dimension was measured through items (09-

.0). The weighted arithmetic mean for the concreteness 

dimension was (7..74), which is greater than the 

hypothetical mean of (0) with a standard deviation of 

(..7.9). 

 Table (7): The coefficient of variation was (0..00).  trtnCst  e mrtmperse r orm meohr tet  e ecrp mrcrrs  e s npetc 

trpmemrt 

e elGleGlep tdceTce epnnaT nTiplepdc tdTccptpTce 

dc 

ilGplepdc 

eGTcn 

0 iIr prtr rteaCr mrropscrrs et drrr s  m crCrsr sIr trpmemr 

m pprmsCP sIr eepts secr.  

0.444 ..9.0 .4..4 h ohprr 

. iIr corohrcrrs prtr rteaCr e p rp memerh sIr trpmemr 

rp memrt ere pcose r orm prm pmt oa ns hnrtst sIos mor ar 

prerpprm s  er  pmrp s  eerm  ns orPsIerh oa ns sIrc.  

0,6.. 0.04. 00.94 h ohprr 

0  r arCermr sIos sIr hnrtsat ersrprts orm trpmemr et sIr coer 

 aermsemr  e sIr omceretspose r prtr rteaCr e p s npetc 

trpmemrt er sIr rp mermr.  

0.64. 0...4 .1.00 h ohprr 

7 iIr s npets trpmemrt mrropscrrs rp memrt ropderh e p hnrtst ot 

trCC ot m rmrrerrs t pderh I npt e p sIrc.  

0.4.4 0..0. .1.4. h ohprr 

4 iIr mrropscrrs prtr rteaCr e p rp memerh trpmemrt et 

m ccessrm s  t Cmerh rp aCrct er  pmrp e p sIr metes p s  

prmremr remrCCrrs trpmemr.  

0.04. 0.074 07.04 rrnspoC 

i soC oesrp mrrrrmoaeCesP 0.47. ..144 .7.41  

6 iIr mrropscrrs prtr rteaCr e p rp memerh trpmemrt sodrt mopr 

 e nphrrs hnrts prpnrtst orm m crCrsrt sIrc  r secr.  

0.0.4 0.060 07.99 rrnspoC 

4 iIrpr et o trrrm  e prtr rtr ep c sIr corohrcrrs 

prtr rteaCr e p trpmemrt tIrr o hnrts prpnrtst o trpmemr.  

0.04. 0...0 .9.19 h ohprr 

1 iIr rprtrrmr  e corP trpmemrt tnmI ot )I srCt, prtsonporst, 

s npets m crorert( er sIr h mrpr posr m mrpt sIr rrrmt  e sIr 

hnrts.  

0.44. 0.0.4 0...7 h ohprr 

9 iIr rcrC Prrt prmremr tnrr ps ep c sIr corohrcrrs  e sIrtr 

 phoreaose rt er  asoererh trpmemrt.  

0.64. 0..44 .9.76 h ohprr 

 i soC oesrp prtr rtr 0.409 ..901 .6.64  

0. iIr corohrcrrs  e s npets  phoreaose rt et mIopomsrpearm aP 

sIr ommnpomP  e est eerormeoC sportomse rt orm tsosrcrrst 

rp memrm s  sIr hnrts.  

0.4.4 ..914 .4.99 h ohprr 

00 iIr rcrC Prrt er sIr s npetc  phoreaose rt sIos P n mroC 

tesI opr mIopomsrpearm aP rrpt roC ersrhpesP.  

0.6.4 ..949 .4..0 h ohprr 
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0. iIr rcrC Prrt er s npetc  phoreaose rt opr IehICP tdeCCrm 

orm reeemerrs er rp memerh sIr trpmemrt tr rrrm.  

7.0.4 ..4.0 04.4. h ohprr 

00 iIr s npetc  phoreaose rt er sIr h mrpr posrt Iomr o IehI 

CrmrC  e trmnpesP er sIrep mroCerht tesI nt . 

0,4.. 0..01 .4.40 h ohprr 

 rmrpoCC, oesrp spnts orm trmnpesP 0.477 ..109 .0.19  

007 iIrpr et o h  m prCose rtIer arstrrr hnrtst orm tsoee  e 

s npetc  phoreaose rt er sIr rp mermr.  

0.644 0...0 .4.1. h ohprr 

04  crC Prrt er s npetc  phoreaose rt opr dr tr e p sIrep IehI 

CrmrC  e dermrrtt orm prtrrms.  

0.1.4 ..9.0 .0.6. h ohprr 

06  crC Prrt er s npetc  phoreaose rt Iomr ommrtt s  

ere pcose r oa ns hnrtst nr r sIrep oppemoC  p rmrr meo 

c aeCr rI rr.  

7.0.4 ..444 01.06 h ohprr 

04 i npets  phoreaose rt Iomr oCC sIr c mrpr rpnercrrs orm 

srmIr C hert s  rp memr h  m trpmemr.  

0.944 ..461 09.00 h ohprr 

01 i npetc  phoreaose rta corohrcrrs t pdt s  tsprrhsIrr 

prCose rtIert tesI hnrtst . 

7..4. ..47. 04.74 h 

m crCrsrCP 

ohprr 

 i soC rc se roC 0.94. ..7.9 0..1.  

09  crC Prrt er s npetc  phoreaose rt opr mIopomsrpearm aP 

rCrhormr orm o rprtrrsoaCr orrropormr . 

7..4. ..609 04.44 h ohprr 

..  crC Prrt er s npetc  phoreaose rt tspemr s  rp memr 

ocrresert e p metes pt.  

7...4 ..66. 06.09 h ohprr 

.0 iIr enpresnpr orm enpretIerht er s npets  phoreaose rt Iomr o 

mrmrrs orm osspomsemr orrropormr.  

7..44 ..40. 04.90 h ohprr 

.. i npets  phoreaose rt rp memr rpnercrrs orm tnrrCert os o 

CrmrC sIos tnprottrt  phoreaose rt er  sIrp m nrspert . 

7,0.. ..64. 06.01 h ohprr 

.0 iIr corohrcrrs  e s npetc  phoreaose rt rp memrt eomeCesert 

e p est rcrC Prrt er  pmrp s  rp memr trpmemrt s  hnrtst.  

0.944 ..400 01.74 h ohprr 

 i soC oesrp sorheaCr 7..74 ..7.9 0..00  

 i soC e p sIr mopeoaCr 0.467 ..404 07..1  

 

 eTyepce epT tdGGTalepdc psedepTypy  

iIr eepts coer IPr sIrtet: iIrpr et o tehreeemors m pprCose r arstrrr tsposrhem oheCesP orm est mecrrte rt orm sIr 

ecrp mrcrrs  e s npetc trpmemrt er sIr hpope i npetc nnsI pesP .  

i  mrsrpcerr sIr m pprCose r arstrrr sIr prtropmI mopeoaCrt )sIr ermrrrrmrrs mopeoaCr،) tIemI et tsposrhem oheCesP.  esI sIr 

mrrrrmrrs mopeoaCr, tIemI et ) ecrp merh s npetc trpmemrt (, eropt rat m pprCose r m reeemerrs tot ntrm, orm sIr prtnCst trpr 

ot e CC tt: 

Table (8) : tsposrhem oheCesP hcrp merh s npetc trpmemrt trtnCst  e m pprCose r prCose rtIert betwee. 

hrmrrrrmrrs 

 

 

 

s CC trp 

 

 nsposrhem 

trrtesemesP 

l pr 

moroaeCesert 

lCrop mete r tIoprm 

prtr rteaeCesP 

 esI tsposrhem 

oheCesP 

 erd ..4.0 
**

 ..670 
**

 ..6.0 
**

 ..4.7 
**

 ..44. 
**

 

hcrp merh s npetc 

trpmemrt 

nehreeemormr ..... ..... ..... ..... ..... 

  ; )**(nehreeemors os (...0 )*( )nehreeemors os (...4)  

 r r sr ep c sIr prtnCst er ioaCr (1 )sIos sIrpr et o m pprCose r arstrrr tsposrhem oheCesP orm sIr ecrp mrcrrs  e s npetc 

trpmemrt .iIr m pprCose r m reeemerrs (..44. ** ) was os o tehreeemormr CrmrC C trp sIor (...0 ;...4 ,)ermemoserh o r tesemr 
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prCose rtIer. iIet r tesemr moCnr r erst s  o meprms prCose rtIer arstrrr sIr st  mopeoaCrt, m reepcerh sIr srrmrrmP  e sIr 

prCose rtIer s  ermprotr. ns sIr tna-mecrrte r CrmrC, oCC tna-mecrrte rt tI trm o r tesemr m pprCose r tesI ecrp mrm 

s npetc trpmemrt, porherh ep c c mrposr s  h  m, ermemoserh o meprms prCose rtIer arstrrr sIr st  mopeoaCrt. iIr 

m pprCose r moCnrt arstrrr sIr mecrrte rt  e tsposrhem oheCesP orm ecrp mrm s npetc trpmemrt trpr (..4.0 ,**..670 ,**

..6.0 ,**..4.7 .)**iIrpre pr, sIr eepts coer IPr sIrtet orm sIr tna-IPr sIrtrt opr ommrrsrm ot rp mrr, ot tI tr er ioaCr 

(9. )  

Table (9) : trpmemrt  arstrrr sIr mecrrte rt  e tsposrhem oheCesP orm sIr   irtserh sIr tna-IPr sIrtrt  e sIr m pprCose r  

ecrp mrcrrs  e s npetc  

 sedepTypy 

ysbbda 

 sedepTypy clbT nTtpypdcprceTGeGTelepdc 

H00 iIrpr et o tsosetsemoCCP tehreeemors m pprCose r arstrrr sIr tsposrhem trrtesemesP 

mecrrte r orm sIr ecrp mrcrrs  e s npetc trpmemrt.  

nmmrrserh oCsrprosemr 

IPr sIrtrt / e.r., sIr 

reetsrrmr  e o tsosetsemoCCP 

tehreeemors prCose rtIer 

arstrrr sIr mecrrte rt 

 e tsposrhem oheCesP orm 

sIr ecrp mrcrrs  e 

s npetc trpmemrt 

H0. iIrpr et o tsosetsemoCCP tehreeemors m pprCose r arstrrr sIr m pr moroaeCesert 

mecrrte r orm sIr ecrp mrcrrs  e s npetc trpmemrt.  

H00 iIrpr et o tsosetsemoCCP tehreeemors m pprCose r arstrrr sIr mCopesP  e mete r orm 

sIr ecrp mrcrrs  e s npetc trpmemrt.  

H07 iIrpr et o tsosetsemoCCP tehreeemors m pprCose r arstrrr sIr tIoprm prtr rteaeCesP 

mecrrte r orm sIr ecrp mrcrrs  e s npetc trpmemrt.  

iIet IPr sIrtet tot srtsrm er sIr prtropmI prCosrm s  crotnperh sIr reerms  e sIr ermrrrrmrrs mopeoaCr orm est mecrrte rt  r 

sIr mrrrrmrrs mopeoaCr nterh o cnCserCr Cerrop prhprtte r c mrC. s p sIet rnpr tr, o coer IPr sIrtet orm tna-IPr sIrtrt 

trpr e pcnCosrm s  oroCPar sIr prCose rtIer  e ereCnrrmr arstrrr sIr ermrrrrmrrs mopeoaCr orm sIr mrrrrmrrs mopeoaCr, ot 

e CC tt: 

 epT cdoGep blpc psedepTypy 

iIrpr et o tsosetsemoCCP tehreeemors reerms arstrrr tsposrhem oheCesP orm ecrp merh s npetc trpmemrt.  

ioaCr (00 )orm sehnpr (. )eCCntsposr sIr prtnCst  e sIr ecroms oroCPtet arstrrr tsposrhem oheCesP er ecrp merh s npetc 

trpmemrt  .iIr respomsrm moCnr  e ( F )  tot ) 44.771  ,)orm sIr prtnCs ermemosrt sIr reetsrrmr  e or ecroms arstrrr tsposrhem 

oheCesP er ecrp merh s npetc trpmemrt. hr CehIs  e sIet prtnCs, tr prerms sIr rnCC IPr sIrtet orm ommrrs sIr oCsrprosemr 

IPr sIrtet, e.r., ) sIrpr et o tsosetsemoCCP tehreeemors ecroms arstrrr tsposrhem oheCesP er ecrp merh s npetc trpmemrt (. hs et 

oCt  r srm ep c sIr respomsrm moCnr  e ( t )  ,tIemI et (4.776،) sIos sIr reerms  e sIr parameter β)  et o proC reerms, ot ermproterh 

sIr reerms aP  rr nres teCC Crom s  or ermprotr er sIr ecrp mrcrrs  e s npetc trpmemrt aP (60 . )%iIr tsposrhem oheCesP 

mopeoaCr tot oaCr s  rerCoer (41 )% e sIr mIorhrt sIos  mmnp er ecrp merh s npetc trpmemrt . . 
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Figer (2) : nroCPtet  e sIr ecroms  e tsposrhem oheCesP  r ecrp merh s npetc service. 

Smart PLS 7 rp hpoc  nsrnst 

0- ns sIr mecrrte roC CrmrC, ermememnoCCP, nterh )tecrCr Cerrop prhprtte r(, sIr prtnCst tI trm sIr e CC terh  

(00 )tI tt sIr prtnCst  e sIr ecroms oroCPtet arstrrr sIr mecrrte rt  e tsposrhem oheCesP er ecrp merh s npetc trpmemrt ، ot 

sIr respomsrm moCnr  e ( F ) achieved values of (06.4.. ,.6.494 ,.7.060 ,70.970 )prtrrmsemrCP, tIemI ermemosrt sIr 

reetsrrmr  e o tsosetsemoCCP tehreeemors ecroms arstrrr ) sIr mecrrte rt  e tsposrhem oheCesP er ecrp merh s npetc trpmemrt ( .

hr CehIs  e sIet prtnCs, tr ommrrs sIr oCsrprosemr IPr sIrtrt ot tI tr er ioaCr (0. .)  

 (10) elbaT :  irtserh sIr tna-IPr sIrtrt  e sIr ecroms arstrrr sIr mecrrte rt  e tsposrhem oheCesP orm sIr ecrp mrcrrs  e 

s npetc trpmemrt 

 sedepTypy ysbbda  sedepTypy clbT nTtpypdcprceTGeGTelepdc 

H.0 iIrpr et o tsosetsemoCCP tehreeemors reerms arstrrr sIr tsposrhem 

trrtesemesP mecrrte r orm sIr ecrp mrcrrs  e s npetc trpmemrt.  

nmmrrserh oCsrprosemr 

IPr sIrtrt / e.r., sIr 

reetsrrmr  e o tsosetsemoCCP 

tehreeemors reerms arstrrr 

mecrrte rt nsposrhem 

oheCesP er ecrp merh 

s npetc trpmemrt 

H.. iIrpr et o tsosetsemoCCP tehreeemors ecroms arstrrr sIr 

mecrrte r  e m pr moroaeCesert er ecrp merh s npetc trpmemrt.  

H.0 iIrpr et o tsosetsemoCCP tehreeemors reerms arstrrr sIr mrhprr  e 

meteaeCesP orm sIr ecrp mrcrrs  e s npetc trpmemrt.  

H.7 iIrpr et o tsosetsemoCCP tehreeemors ecroms arstrrr sIr tIoprm 

prtr rteaeCesP mecrrte r orm sIr ecrp mrcrrs  e s npetc 

trpmemrt.  

iIr prtnCst tI trm sIos sIr respomsrm ( t)  moCnrt omIermrm (6..41 ,4.044 ,7.904 ,6.746 )prtrrmsemrCP. iIr prtnCst ermemosr 

sIos sIr reerms  e sIr ( β )  moCnrt  e sIr mecrrte rt er hrrrpoC et o proC reerms, ot ermproterh sIr reerms aP  rr nres teCC Crom s  

or ermprotr er sIr ecrp mrcrrs  e s npetc trpmemrt aP (4. ,%71 ,%7. ,%40 )%prtrrmsemrCP. iIr prtnCst ermemosrm sIos sIr 

IehIrts reerms tot os sIr tIoprm prtr rteaeCesP mecrrte r ، tIemI promIrm (40%،) tIeCr sIr C trts reerms tot os sIr mCopesP 

 e mete r mecrrte r ، tIemI promIrm (7.%،) ot tI tr er sehnpr  (. .)  

 

strategic agility 
Improving tourism 

services 
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 (3)epeoGT  ( β )  e p sIr mecrrte rt  e tsposrhem oheCesP er ecrp merh s npetc trpmemrt moCnrt  e  

iIr mecrrte rt trpr hrrrpoCCP oaCr s  rerCoer (74 ,%09 ,%04 ,%4. )%prtrrmsemrCP  e sIr mIorhrt sIos  mmnp er ecrp merh 

s npetc trpmemrt . iIr prtnCst tI trm sIos sIr IehIrts rerCoros pP r trp tot tesI sIr tIoprm prtr rteaeCesP mecrrte r ، 

tIemI promIrm (40%،) tIeCr sIr C trts rerCoros pP r trp tot tesI sIr mCopesP  e mete r mecrrte r ، tIemI promIrm (04%،) 

ot tI tr er sehnpr (0.)  

  
 Figure  (4)    tI tt  the R.  )moCnrt e p sIr mecrrte rt  e tsposrhem oheCesP er ecrp merh s npetc trpmemrt 

.
 Adj  (

  

hcroms nroCPtet  e nsposrhem nheCesP eecrrte rt er hcrp merh i npetc nrpmemrt  (11)elbaT  

nTeTcnTce 

ilGplbaT 

npbTcypdcy dc epT yeGleTept 

lepapes ilGplbaT 

(R 
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) 
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( R2 ) 

(F) (t) Sig 

hc
r
p 
m
er
h
 s 

n
petc

 

trpm
emrt 

nsposrhem 

trrtesemesP 

( α ) 0.14. ..790 ..741 06,4.. 6..41 ..... 

( β ) ..4.. 

l pr 

moroaeCesert 

( α ) 0.961 ..707 ..091 .6.494 4.044 ..... 

( β ) ..714 

lCrop mete r ( α ) ..0.4 ..019 ..040 .7.060 7.904 ..... 

( β ) ..7.. 
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tIoprm 

prtr rteaeCesP 

( α ) 0.1.. ..4.4 ..40. 70.970 6.746 ..... 

( β ) ..40. 

tsposrhem oheCesP ( α ) 0.776 ..490 ..410 44.771 4.776 ..... 

( β ) ..600 

 = )7...  /ioanCosrm moCnr of t  = )....0  / N = 7.)  moCnr  e  ( f) 

.- ns sIr CrmrC  e oCC mecrrte rt m caerrm, nterh )cnCserCr Cerrop prhprtte r(, sIr prtnCst tI trm sIr e CC terh:  

iIrpr et r  tsosetsemoCCP tehreeemors reerms arstrrr sIr mecrrte rt  e tsposrhem oheCesP 

m caerrm er ecrp merh s npetc trpmemrt.  

ioaCr ) 0.  )orm sehnpr (4 ) shows the  prtnCst  e sIr ecroms oroCPtet arstrrr sIr mecrrte rt  e tsposrhem oheCesP s hrsIrp  r 

ecrp merh s npetc trpmemrt . iIr respomsrm F -value was (06..67،)
 
indicate  o tehreeemors ecroms arstrrr tsposrhem oheCesP 

s hrsIrp  r ecrp merh s npetc trpmemrt  .iIr Adj R  moCnr tI tt sIos sIr mecrrte rt  e tsposrhem oheCesP s hrsIrp explain 

(6. )% e sIr mIorhrt er ecrp merh s npetc trpmemrt . iIr respomsrm t -moCnr  e (..4.7 ,..40.  )et  nstemr sIr porhr  e sIr 

Tabulated t - value of ±(0.917،) indicate  sIr reerms  e oheCesP  ( β  .)iIr to  mecrrte rt )tsposrhem trrtesemesP, tIoprm 

prtr rteaeCesP( Iomr o proC ecroms, ot ermproterh sIr ecroms aP  rr nres Cromt s  or ecrp mrcrrs er s npetc trpmemrt  e 

(.9 ,%0. )%prtrrmsemrCP. t trmrp, sIr ecroms  e sIr mecrrte r  (mCopesP  e mete r, m pr moroaeCesert  )tI trm sIos es Iot r  

tehreeemors reerms  r ecrp merh s npetc trpmemrt .  

 
  

epeoGT (5):  iIr m caerrm reerms  e tsposrhem oheCesP mecrrte rt  r ecrp merh s npetc trpmemrt  

Smart PLS 7 rp hpoc  nsrnst 

 

   elbaT 12  hcroms nroCPtet  e nsposrhem nheCesP eecrrte rt i hrsIrp er hcrp merh i npetc Services  

npbTcypdcy dc 

 eGleTept 
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taTlG ipypdc 08020 08139 08890 

yplGTn 

GTyedcypbpapes 

08322 28510 08017 

(F) elboalG 2840 

(t ) )  elboalG  28021 

 obbTG dc lttTeelbaT npbTcypdcy )epT TccTtedG( u 2  

 obbTG dc oclttTeelbaT )cdc-pccaoTcepla( npbTcypdcy u 2  

 tdctaoypdcy : 

1) iIr tsnmP tI trm o tsp rh, tehreeemors m pprCose r 
arstrrr tsposrhem oheCesP orm ecrp mrm s npetc trpmemrt 

er sIr hpope i npetc nnsI pesP . 

2) iIr hpope i npetc nnsI pesP tot mIopomsrpearm aP o 

IehI CrmrC  e tsposrhem oheCesP, ot sIr prtnCst tI trm sIos 

sIr crcarpt  e sIr prtropmI tocrCr hrrrpoCCP ohprrm  r 

sIr ecr psormr  e sIr e np mecrrte rt  e tsposrhem oheCesP 

(tsposrhem trrtesemesP, m pr moroaeCesert, mCopesP  e mete r, 

orm tIoprm prtr rteaeCesP )er ecrp merh s npetc trpmemrt . 

3) iIr prtnCst oCt  tI trm o tehreeemors ecroms 

prCose rtIer arstrrr sIr mecrrte rt  e tsposrhem oheCesP 

orm sIr ecrp mrcrrs  e s npetc trpmemrt . 

4) nCC mecrrte rt  e tsposrhem oheCesP Iom o r tesemr 

ecroms  r ecrp merh s npetc trpmemrt, crorerh sIos 

e mnterh  r sIrtr dimensions can helps the  hpope i npetc 

nnsI pesP ecrp mr sIr pnoCesP  e est s npetc trpmemrt . 

5)  omI mecrrte r Iom o r tesemr ecroms  r trpmemr 

ecrp mrcrrs, crorerh sIos e mnterh  r sIrtr mecrrte rt 

IrCrt ecrp mr trpmemr pnoCesP . 

6) iIr hpope i npetc nnsI pesP tot mIopomsrpearm aP o 

IehI CrmrC  e tsposrhem oheCesP, ot sIr ropsemerorst ohprrm 

 r sIr ecr psormr  e sIr e np mecrrte rt  e tsposrhem 

oheCesP )tsposrhem trrtesemesP, m pr moroaeCesert, mCopesP  e 

mete r, orm tIoprm prtr rteaeCesP( er ecrp merh s npetc 

trpmemrt . 

 sTtdbbTcnlepdcy : 

1) sotrm  r sIr tsnmP prtnCst, sIr prtropmIrp m rmCnmrm 
sIos sIr hpope i npetc nnsI pesP e mntrt  r rrIormerh 

sIr e np mecrrte rt  e tsposrhem oheCesP )tsposrhem 

trrtesemesP, m pr moroaeCesert, mCopesP  e mete r, orm tIoprm 

prtr rteaeCesP.) hr  pmrp s  ecrp mr s npetc trpmemrt . 

2) iIr prtropmIrp oCt  m rmCnmrm sIos sIr hpope i npetc 

nnsI pesP tI nCm mrmrC r o mCrop tsposrhem rCor sIos 

mreerrt est h oCt, mete r orm moCnrt, orm trst tsposrhert s  

omIermr sIrtr h oCt . 

3) iIr prtropmIrp prm ccrrmt sIos sIr hpope i npetc 

nnsI pesPat corohrcrrs m ccnremosr reermsemrCP tesI 

est rcrC Prrt s  rrtnpr sIrep nrmrptsormerh  e sIr 

nnsI pesPat h oCt orm mete r, orm rrm npohr sIrc s  

ropsemerosr er sIr mrmete r-coderh rp mrtt . 

4) iIr prtropmIrp prm ccrrmt sIos sIr hpope i npetc 

nnsI pesP crotnpr orm oroCPar sIr rrpe pcormr  e 

s npetc trpmemrt rrpe memoCCP, orm codr sIr rrmrttopP 

omentscrrst s  est tsposrhert s  ecrp mr sIr pnoCesP  e 

trpmemrt . 

5) iIr prtropmIrp prm ccrrmt m rmnmserh enpsIrp 

tsnmert  r  sIrp eoms pt sIos oeerms sIr ecrp mrcrrs  e 

s npetc trpmemrt er hpop . 

RTcTGTctTy 

[0] ncer sntsoeo nIcrm  em, soIc nm rcop 

(...0)nmIermerh  phoreaose roC oheCesP e p  hPrseor 

nremrptesert nterh sIr m rmnpprrs rrherrrperh 

orrp omI ep c sIr rrptrrmsemr  e t cr nremrptesP 

Cromrpt  )  nproC  e nmerrseeem trtropmI er  mnmose r, 

ner nIoct UremrptesP (..(7 )74-44 .)  

[.] nC-nraope, rCo somIeC nCtor (..04 ) (ersrpcerorst 

 e nsposrhem nheCesP orm est nmorsose r s  snterrtt 

rphoreaose rt  )n eerCm tsnmP er aoer hpop orm nteo 

lrCC s aeCr l ccnremose rt l crorert )sotsrpat 

iIrtet(, l CCrhr  e nmceretspose r orm  m r cemt, 

UremrptesP  e sohImom . 

[0] har soranp, snIoccom har sndoppoc (0990 )

 etor oC-npoa, srepns, eop nomrp.  

[7] nC- npoetIe, eottrp (..04 ) (iIr hcroms  e nsposrhem 

nheCesP  r nntsoeroaCr hrtsesnse roC erpe pcormr  )

sotsrpat iIrtet, nC- ometePoI UremrptesP.  

[4] nan  oaopo, nCe anIoep (.... )UrrnaCetIrm sotsrpat 

iIrtet: nsposrhem nheCesP orm est hcroms  r 

 rIormerh  rsprrprrrnpeoC rperrsose r ep c sIr 

erptrrmsemr  e  crC Prrt er nnrrpmet pP e tese rt 

os Uremrptesert er sIr noao nsper, somnCsP  e 

 m r cemt orm nmceretsposemr nmerrmrt, nC-naIop 

UremrptesP, noao.  

[6] nC-eIoc np, snasotec snIoccom snaopod, 

(..04 ) (nsposrhem nheCesP oc rh nmomrcem  romrpt 

orm est trCose rtIer s  rphoreaose roC  emrCCrrmr er 

  pmoreor Uremrptesert ep c sIr erptrrmsemr  e 

somnCsP srcarpt  ) ,sotsrpat iIrtet er  mnmose roC 

nmceretspose r orm  romrptIer, l CCrhr  e 

 mnmose roC nmceretspose r – semmCr  ots 

UremrptesP.  

[4] torePrI, snIoccom norrm nrtop tntIme (..06 ) (

iIr resrrs  e tsposrhem oheCesP rpomsemr orm est 

prCose rtIer s  sIr remrCCrrmr  e ertsesnse roC 

rrpe pcormr er sIr e  m ermntspert trms p er sIr noao 

nsper  )(sotsrpat sIrtet(, somnCsP  e sorohrcrrs, 

htCocem UremrptesP.  
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[1] namnCCoI, ntcoo nan sodp nemmep (.... ,)iIr 

mrhprr  e nremrptesP CromrptIerat rpomsemr  e Cror 

corohrcrrs mecrrte rt orm est prCose rtIer s  sIr 

reermsemrrrtt  e e a rrpe pcormr ep c sIr 

rrptrrmsemr  e eomnCsP crcarpt os rrt koCCrP 

UremrptesP,  mnmose roC   nproC, n Ioh UremrptesP, 

1. ,604-471.  

[9] nC-soIotrrI,  ocet npre nam  toaa  (..04 )iIr 

crmeoserh p Cr  e  phoreaose roC oheCesP er sIr 

prCose rtIer arstrrr mProcem moroaeCesert orm 

 phoreaose roC oheCesP )sotsrpat sIrtet(, somnCsP  e 

snterrtt, semmCr  ots UremrptesP.  

[0.] nC-sopeI, soroC nIcrm nCe (.... )iIr p Cr  e 

tsposrhem oheCesP er omIermerh m crrsesemr ommorsohr 

e p ercrre nremrptesert ,rose roC UremrptesP   nproC, 

rose roC UremrptesP.  

[00] rcop, e oo s Iocrm noPrm (.... ) (hcrp merh 

rphoreaose roC nheCesP epomsemrt er sIr l CCrhrt  e 

n nsI koCCrP UremrptesP  ) ,  nproC  e  mnmose roC 

nmerrmrt, n nsI koCCrP UremrptesP.  

[0.] s Ioccrm, noeoo ioPrI (..00 ) (iIr p Cr  e 

dr tCrmhr corohrcrrs rp mrttrt er aneCmerh m pr 

m crrsrrmert  ) :n tsnmP  e sIr  rere rt  e o tocrCr 

 e rp ertt pt ep c tmerrseeem, prtropmI orm trpmemr 

mrrsrpt, somnCsP  e npst, tneo.  

[00] teCoC, snIoccom norrm namrC-snssoCea, (...0 ) (

 rIormerh sIr m crrsesemr moroaeCesert  e  hPrseor 

nremrptesert er CehIs  e tsposrhem oheCesP  ) ,  nproC  e 

 mnmose roC nmceretspose r,  mnmose roC n mersP, 

 hPrseor n mersP e p l croposemr  mnmose r orm 

 mnmose roC nmceretspose r.  

[07] nCePor, toaeIe sntsoeo (...9 ,)s nrmose rt  e 

l rsrcr popP sopdrserh, eop noeoo e p enaCetIerh 

orm eetspeanse r, 0ts  mese r.  

[04] nPcor, speree, (...9)  (i npets trpmemrt orm sIrep 

ecroms  r m rtncrp arIome p  ) ,o motr tsnmP  e o 

hp nr  e nChrpeor I srCt, o cotsrpat sIrtet tnacessrm 

s  sIr UremrptesP  e s ncrpmot.  

[06] some, snIoccom ioteep (....،) nrrCemose rt  e 

i soC  noCesP sorohrcrrs er nrpmemr rphoreaose rt, 

  nproC  e sIr npoa rphoreaose r e p nmceretsposemr 

ermrC rcrrs, httnr 041 , hPrs.  

[04] n nceo s ndIope. (..04 .) (i npetc eCorrerh 

nsposrhP ot o srmIoretc e p Urhpomerh i npetc 

nrpmemrt . )  nproC  e  m r cP orm ermrC rcrrs ,

.0).0  ,rr. 0.1-070.  

[01] ioeer, nocep (...0 )iIr ecroms  e rCrmsp rem 

copdrserh  r sIr mrmrC rcrrs  e s npetc trpmemrt )o 
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